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A world of Bother
The Bother brand and how to use it 

Let’s face it, grocery brands aren’t 
exciting (here’s looking at you Tesco. And 
you, Getir). But Bother is no ordinary 
grocery company. We’re here to change 
habits, to simplify lives, and gosh darn it, 
to do it with bells on. Because first and 
foremost Bother is different. A different 
service. A different voice. A different 
brand.  As we grow, we want every single 
person who’s on this journey to 
understand this, to completely get what 
we’re all about, what we’re trying to do, 
and how we’re going to do it…differently. 

So this is that. With a few practical bits 
and pieces thrown in. And because (say 
it with me) we Bother best, when we 
Bother together, we’re always happy to 
hear any feedback you have. 
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Ok, let’s get started.  

As with any great tech company, Bother is a 
solution to a very real consumer problem and 
the data-driven insights that this reveals.    

⚠ What’s the problem? 

Grocery shopping is effing complicated. And boring. Fact. 
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We believe household shopping can be better. For everyone.

Essentially, it all comes down to one very simple mission:

How?

The grocery industry is a mess. It’s complicated, inefficient and planet, well…un-friendly. 
Because of this, the Bother solution isn’t simple either. Consumer priorities are varying 
and our message will vary based on the environment we’re in and the who we’re talking 
to but the three pillars which will always form the foundation of our messaging are:

Convenience Value Environment
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Simply put, Bother customers can:

 Save time, money, reduce waste, and cut household carbon emissions. 
 Get super fast, ultra efficient, planet-first delivery service for their household 

shopping.  
 Shop how they like for the fresh bits because Bother takes care of the boring bulky 

bits. 
 Rely on the Bother Brain (TM) to constantly learn how to make their life easier. 
 Reap the rewards (and savings passed on) from our hyper efficient operations model.

Otherwise known as, Bother bloomin’ cares. In fact, more than that, our Purpose is 
the very foundation of our existence and implicitly fundamental to our brand, our 
messaging and how we communicate with both our customers and each other.

1.
2.

3.

4.
5.
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❓ Why do we 
exist?

We believe household shopping can be 
better for everyone.

❓ What do we 
do?

We save people and the planet from 
household shopping.

❓ How do we 
act?

Brave, alternative, conscientious, 
collaborative, realistic, empathetic, 
communal

So, while our Purpose is always there – and boy oh boy does our B Corp certification 
prove it – more often it informs our messaging rather than forms it. It determines HOW 



A world of Bother 6

we communicate rather than what we communicate while, of course, defining and 
driving the pillars and trajectory of the business overall.

Not to go all Jedi on you but let’s say, if Bother was a monastic order in a fictional galaxy 
far far away, our Purpose is its religion.   
Rrrrright…..? 

This page explains it best. It’s what we tell our customers. 

We Bother for you. We believe it’s up to us to make a difference, not our customers. 

🌍 B Corp is our bottom line

From the moment Bother began (in the not to so distant past), our aim was become a B 
Corp as soon as we possibly could. Joining the B Corp community means joining a 
group of like-minded companies who believe that doing good business is doing 
business responsibly, looking after people and the planet. 

It's a rigorous process (is there a more 
rigorous word than rigorous? There 
should be) where every single aspect of 
your business is examined to make sure 
you’re meeting the absolute highest 
standards of social and 
environmental excellence.   Being 

https://uk.bother.com/pages/ourpurpose
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accepted into the B Corp community at 
the end of 2021 (just over a year since 
we launched into existence) was one of 
our proudest moments so far and not just 
because it shows just how far we’ve 
come and the kind of good we’re doing, 
because it sets us on exactly the kind of 
path we want. 

To be part of a community of world-changing thinkers and business leaders, and to set 
ourselves a phenomenal framework (a bottom line, if you will) in which to guide every 
decision we make and the direction of the company as a whole. So, while a certificate is 
nice, for Bother, it’s just the beginning.

Net zero 
carbon 
footprint

Reducing your 
household 
carbon footprint

Building a 
Bother 
forest with 
Ecologi

Nurturing 
a climate 
positive 
workforce 

https://www.notion.so/7950acc046ee4785a2c58c6912cb5d37
https://www.notion.so/0cab0ade37a040e3a1f19a4f18d2ca35


A world of Bother 8

🫂 How we Bother for people

We're building a team diverse in background, thought, experience, ideas and origin. 
By prioritising a genuine work-life balance that's best for each person, we are nurturing 
an environment where we can grow together.

🗣 We are brave, alternative, conscientious, collaborative, realistic, empathetic,
communal
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 Conscientious

We give a toss about people and the 
planet. We want to make people’s 
lives simpler and easier so they have 
more time and by doing this we will 
also improve the carbon footprint of 
every household.

Collaborative

Talk, ask, learn is our mantra. We 
love feedback from our customers, 
partners and friends to help us build 
the best service possible and to help 
facilitate customer focused change 
within the industry.

Brave

We question everything and always 
believe there is a better way. We 
embrace new ideas with candour and 

Realistic

Helping the planet is about 
incremental improvements, not 
making unrealistic claims or big 
promises. We believe we can 
improve the everyday, which will in-
turn make a difference to the future of 
the planet.

Alternative

Not only do we offer an alternative to 
the existing, out-dated ways of 
shopping, but we also talk to our 
community of customers in a way 
that is honest and human. We are 
irreverent, but for a reason, we know 
things can be better so we tell it how 
it is.

Communal
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we’re not afraid to admit we’re 
constantly learning and evolving.

Empathetic

We are not a monolithic company, but 
a group of people who understand 
the stresses and strains of modern 
life, because we also live them 
everyday. We try to be pre-emptive 
by constantly working on how to 
make things simpler and better for 
our community of customers.

We believe in helping local 
communities as the starting point to 
improving the bigger picture. Bother 
frees you up to shop locally with 
independents for the things you 
actually get excited about and 
supports local organisations and 
charities all over Britain.

✨ Like a good story?
The Bother Brand Development story’s a good ‘un. 
Want to read more about the foundations of the Bother brand and what makes us 
different?  
Want to know why it’s a common misconception that a brand requires a single USP 
to be successful? Once upon a time…
📜 The Bother Brand Development story  

https://www.notion.so/The-Bother-Brand-Development-story-55ba86396cac400bada59dbbba1815ad
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How we communicate - officially our tone of voice - is one of the absolutely crucial tools 
we have to be alternative. Words are, of course, a singular touchpoint to make an 
impression and nurture and engage our customers. The more personality we can bring 
through across our copy, the more we will stand out. 

We’re not mean-spirited, political or coarse. We just have a bit of a laugh at the things 
that annoy each and every one of us. After all, running out of loo paper and the 
priceless toilet humour opportunities this gifts us is never going to get old, right? 

Saving money, having more time for stuff that matters and helping slow the climate 
crisis applies to everyone in the UK. So that’s who Bother is for - everyone.

Makers, mums, managers, marketers, and mavericks. Families, fathers, freelancers, 
financiers, and foodies. Charities, chefs and chiropractors.

You get the idea.

🆘 Need some help with copy?
We’re an autonomous bunch and we like to think that the Bother tone of voice is so 
accessible, so natural, that actually anyone could write it. We also know that everyone 
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needs a little help so if you need some guidance with copy, whether it’s across product, 
or comms, or even something internal, here’s a reminder of how to request copy help 
from the marketing team:

📜 Copy Requests 

Bear in mind, we don’t have an in-house copywriter so this will be picked up by the 
copy-friendly members of the marketing. The more context, info and deadlines you can 
give us the better. Even better? Write a version of the copy you need and we’ll edit and 
tweak as needed.  
WE CALL THIS, EFFICIENCY.

The Bother logotype; Positive in form, simple 
yet clever in concept, bold and dependable in 
tone, just like the company it represents.

Ideally used in Bother Blue, but where further 
contrast is required, the logotype may appear 
in Bother Black on light backgrounds or White 
on dark backgrounds (i.e. on photography).

We don't ever want the Bother logotype to be a bother to read, so we're offering helpful 
minimum 
size guidance here (that'll save you having to look for your glasses).

Minimum print size is 10mm x 25mm

https://www.notion.so/Copy-Requests-db24b98b522a445ab4a52a9e8e447c05
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Minimum digital size is 70px

We all like to live in a safe space, so does the Bother logotype.

🔤 Brand Typeface: Megabyte

We set all headlines and body copy in sentence case to keep Bother real, human and 
conversational in tone. We use Megabyte Medium in digital spaces to make it 
accessible.

We use DM Sans when Megabyte is impractical, for example in digital or internal 
communication.
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🎨 Brand Colours

Primary Colours
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Main brand palette to be used across all brand material

Bother blue 
A bold, timeless and trustworthy shade. This is our primary 
colour. 
PMS 286 
CMYK 100/80/0/0 
HEX #0044B9 
RGB 0/68/185

Bother buff 
A natural kraft colour that adds humanness, warmth and helps 
bring a sense of sustainability to the brand. 
PMS 7508 
CMYK 2/24/50/3 
HEX #E3C08B 
RGB 227/192/139

White 
Important for keeping it simple. We like white space, it adds 
clarity and transparency. 
 
CMYK 0/0/0/0 
HEX #FFFFFF 
RGB 255/255/255

Bother Black 
More gentle in tone than 100% black, so more in keeping with 
the overall brand. 
PMS 426 
CMYK 70/69/59/64 
HEX #2D282D 
RGB 45/40/45

Secondary colours
Used to add depth where needed, mostly in digital or internal environments.
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Pale Blue 
HEX  
#8FB8FF 
RGB  
143/184/255 

Pale Buff 
HEX  
#E8D8BC 
RGB  
232/217/189 

Dove Grey 
HEX  
#727070 
RGB  
114/112/112 

Grey Nickel 
HEX  
#B4B4B2 
RGB  
180/180/178 

Cararra Grey 
HEX  
#F3F3F0 
RGB  
243/243/240 

Alabaster 
HEX  
#F9F9F9 
RGB  
249/249/249 

Colour use
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 Very special occasion? Need a little emphasis?
**Please check with our brand design team before using one of these colours**

NO, YOU’RE A CONTROL FREAK. But seriously, these are not colours to be messed 
with. To be used very sparingly, for very special occasions (like Doug’s birthday?). 

Green Haze 
HEX  
#7ED29E 
RGB  
126/210/152 

Saffron 
HEX  
#F8D79B 
RGB  
248/215/155 
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Sustainability / Eco / Progress Clearance / Discount

Sunglo 
HEX  
#EFAFB7 
RGB  
239/175/183 

Portage 
HEX  
#CAB7F1 
RGB  
202/183/241 

Error messaging Refill / Bother Brain

📢 Presentation template

For when you need to add a bit more flair to your words; There’s a presentation 
template!

Below is a PPT document to allow you to bring your documents to life and keep our 
brand looking and feeling as cohesive as possible.
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https://s3-us-west-2.amazonaws.com/secure.notion-static.com/213e1ec7-3787-4
047-9919-a4d8bf10cbb6/Bother_Template_v1.pptx

If you would like help using our template just ping anyone from design guild with your 
queries

https://www.notion.so/signed/https%3A%2F%2Fs3-us-west-2.amazonaws.com%2Fsecure.notion-static.com%2F213e1ec7-3787-4047-9919-a4d8bf10cbb6%2FBother_Template_v1.pptx?table=block&id=69c39d61-df94-44a3-b41f-ae4e983e0889&spaceId=336c18c5-5b14-4ff4-a99b-ad514a66e355&userId=0bab94fe-aedf-482f-abbc-e4eb3b9ebb12&cache=v2
https://www.notion.so/346f42c43e654d9bb4f201f1e1c85d4c

